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BETTER COVERAGE.  
BETTER OPTIONS.

America’s community association insurance 
partner is upping its game
 
Community Association Underwriters of America (CAU) has joined 
forces with Munich Reinsurance America, Inc. (Munich Re, US) to 
deliver an even higher level of strength and sophistication to America’s 
community associations. 

Our solutions are custom-built by industry specialists to address the 
unique risks facing community associations, and now feature some 
powerful new options.

High-value policy enhancements

 ■ Expanded coverage definitions for various buildings, structures, and 
personal property 

 ■ Increased coverage limits across multiple exposures, including natural 
outdoor property, demolition costs, increased cost of construction, 
debris removal, and property removal 

 ■ Simplified valuations for streamlined servicing

 ■ Additional computer virus coverage

 ■ Optional deductible credit endorsement and deductible allowance 
endorsement for cost savings in the event of certain losses

Two new liability products

 ■ Liability Plus: A broad-based liability policy custom-designed for 
community associations 

 ■ Coastal Advantage: A package policy built to protect community 
associations with coastal exposures.  

Coverage you can count on

Policies will be issued using A+ A.M. Best-rated primary insurance 
companies affiliated with Munich Re, US. 

GET TO KNOW CAU
 
Community Association Underwriters 
of America (CAU) is a managing 
general agency and national leader in 
community association insurance and 
risk management. Founded in 1989, 
CAU services community associations, 
residential and office condominiums, 
cooperative apartments, and home-
owners associations. CAU is based 
in Newtown, PA and offers property, 
casualty, fidelity, D&O, general liability, 
and ancillary products to a nationwide 
client base.

Kathy Dietz, CIC, CIRMS
Account Manager
D 267 757 7163
KDietz@cauinsure.com

CONTACT

Rob Chandley
Marketing Manager
D 267 757 7162
RChandley@cauinsure.com



PURPOSE
Our industry is about people, not paper. With a service-first mindset, we’ve developed rela�onships and 

built community in hundreds of neighborhoods through the past 45 years. We’ve worked diligently to build a 
posi�ve reputa�on as a community management leader and have succeeded in doing so by promo�ng innova�on 

and crea�ng experiences that connect people. This pursuit has allowed us to discover purpose and 
meaning in our work. 

PASSION
We believe in giving back to the greater community. Through our HomeWorks program, we support charitable 

organiza�ons in markets across the country. Team members drive these hands-on efforts to serve in-need 
communi�es. We also encourage team members to follow their own hearts by offering paid volunteer hours. 

Together, we make a posi�ve impact and serve the greater good. 

PEOPLE
Our 800-plus employees are more than a team; they’re a family. Guided by compassion for the individual, we value 
integrity, trust and respect. We empower servant leaders by suppor�ng industry-related educa�on and cer�fica�on 
and offer opportuni�es for personal and professional growth and development. Together, we aim to transform the 

way people think and feel about homeowners associa�ons. 
 

To learn more, visit CCMCnet.com.

10 States. 215 Communi�es. Endless Opportuni�es.

Smiles.
Harmony.

Joy.
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10 New Member Breakfast (Sponsorship Available) 
 Location: TBA
 Sponsor: TBA

23-26 Annual Community Association Law Seminar  
 Location: New Orleans LA
 
29 CAI - Central Arizona Educational Lunch 
 2019 Priceless Legal Panel   8000  
 Location: Hilton Phoenix Airport 
                2435 S. 47th St., Phoenix  
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7-8 PMDP Course M-205 Phoenix, AZ   
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                2435 S. 47th St., Phoenix 

22 Board Leadership Development Workshop  
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F R O M  T H E  D I R E C T O R

The 2019 Annual sponsorship have been released!  Why consider a sponsorship, 
how would it benefit my business, and what do we get out of it, these are the 
types of question I receive throughout the year.

First off, the sponsorships are designed to be a one stop shop for the entire year 
for events, marketing and networking opportunities.  Many businesses partners 
and management companies participate, and many do not.  The sponsorships 
have been created to save money as the year progresses and to keep you focused 
on specific events that you enjoy attending and find value in as a member and 
have business potential.

A la carte pricing is available as well but being an annual sponsor increases your 
recognition within our main marketing strategies, our email blasts, website, 
events, magazine, directory and social media sites.  Each year annual sponsors 
can expand their branding through all of the outlets mentioned above without 
increasing the price of their favorite sponsorship.  The chapter staff has come up 
with some new ways of advertising our members and increasing their visibility 
without increasing sponsorship pricing.  The chapter offers many levels of 
sponsorships for all different size and types of businesses and management 
companies.  We have something for everyone!

Why is the sponsorship campaign so important to the chapter, the sponsorships 
are what fund the majority of the chapter’s budget each fiscal year and without 
that funding we would not be able to provide the service we currently offer.  
Sponsorship success keeps a la carte pricing down, like the tradeshow, golf 
tournament, monthly luncheons and any other events the chapter offers.  
Sponsorships allow the chapter to increase membership value for managers 
and homeowner leaders through continuing educational classes, webinars, 
roundtables and other requirements that may be necessary to retain CAI 
designations and certifications.  Sponsorships increase membership value for 
business partners and management companies that are looking for new business 
or trying to retain current business.  Marketing your business has shown to 
increase visibility by offering measurable results in sales, leads, and branding. 
Marketing through CAI enables us to reach a large number of people at a low 
cost.  Most small business owners and employees play many roles within the 
company. In some organizations, different members of the team jump in to 
help with marketing, and in other organizations, a single person must develop 
and execute the entire marketing strategy.  Let CAI Central Arizona help you 
market your organization through our annual sponsorships and event packages.  
Our mission is to provide membership value, education and networking 
opportunities, through public awareness and advocacy.  Please visit our website 
www.cai-az.org for more information on the 2019 sponsorships.

All the Best!

Kayte Comes, MBA, MNML
Executive Director
CAI-Central Arizona Chapter

2018 Board of Directors
TONI RUDOLPH

Chapter President
First Citizens Bank

14650 North Northsight Blvd.
Scottsdale, AZ 85260 ■ 480-624-0949 

toni.rudolph@firstcitizens.com

SUZANNE MURRAY  CMCA, AMS, PCAM – AT LARGE – MANAGER

Chapter President Elect
Mountainbrook Village

5782 S. Mountainbrook Dr.
Gold Canyon, AZ 85118 ■ 480-772-6230

Suzanne.murray@fsresidential.com

REBECCA HERRO Business Partner 
Chapter Secretary

DLC Resources
1550 E. Missouri, Ste. 100

Phoenix, AZ 85014
Phoenix, AZ 85014 ■ 602-721-8544  

rebeccah@dlcresources.com

 LISA LUNDSKOW CMCA, AMS, PCAM, LSM Manager
Chapter Treasurer

CCMC
8360 E. Via de Ventura, Ste. 100

Scottsdale, AZ 85258 ■ 480-921-7500 
llundskow@ccmc.net

Chapter Directors
MILAN CARNES  Homeowner Leader 

Apache Wells Homeowners Association
2223 N. 56th St.

Mesa, AZ 85215 ■ 937-474-8652 
milancarnes@hotmail.com

CHARLES MAXWELL ESQ., CCAL- At Large Business Partner 
Maxwell & Morgan, PC

4854 E Baseline Rd., Ste. 104
Mesa, AZ 85206 ■  Tel: 480-833-1001

cmaxwell@hoalaw.biz

IAN WELSH CMCA, AMS, PCAM - Manager

Trilogy at Power Ranch
4369 E Village Pkwy.

Gilbert, AZ 85298 ■ 480-279-2051 
ian@tprcoa.com

CAI Central Arizona Staff
KAYTE COMES | Executive Director

602-388-1159
kayte@cai-az.org

CAI Central Arizona Chapter Office
11225 N. 28th Drive, Ste. C206 ■ Phoenix, AZ 85029

Tel: 602-388-1159 | Fax: 602-388-1153
info@cai-az.org

Executive Director’s  
Summary
by Kayte Comes | Executive Director
CAI - Central Arizona Chapter
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AMS Designations
Ms. Christy Hashisaki CCMC

Ms. Julia Bishop CCMC

Ms. Lissa Johnson Vision Community Management

Mrs. Tracy Connolly Arizona Community Management Services, LLC

Ms. Pamela Dobson CCMC

CMCA Certification
Ms. Suzanne Gamvroulas CCMC

Ms. Kathryn Wood Kathryn Wood

Mr. Doug Dickson Desert Ridge Community Association

Ms. Lorri Blankenship Carriage Manor Resort

PCAM Designation
Mr. Jacob Marshall CCMC

Mrs. Suzanne Murray FirstService Residential

May 1, 2018 to 
October 31, 2018

Congratulations
Corner
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coming 
soon

Central Arizona Chapter
Schedule

Visit www.caionline.org

you've come this far,
now go the 
extra mile.

2019PMDP
Month Dates Course Course Description 

February 7-8 M-205 Risk Management 

June 21 M-203 Community Leadership 

August 22-24 M-100 Essentials of Community Association 
Management 

November 21-22 CASE STUDY Examination of an actual Community 
Association 

 
 

Hilton Phoenix Airport 
2435 S. 47th Street 
Phoenix, AZ 85036
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I N S I G H T  &  E D U C A T I O N

Whose 
Holiday 
is it 
Anyway?
Can a Community Association 
Regulate an Owner’s Display of 
Religious Holiday Decorations?

While community associations can regulate an owner’s display of 
religious holiday decorations, they must act carefully to avoid claims 
of religious discrimination. One Idaho community association 
recently learned this lesson the hard way.

In Morris v. West Hayden Estates First Addition Homeowners 
Association, Inc., a husband and wife (the “Owners”) purchased 
a home within the West Hayden HOA (the “Association”). The 
Owners intended to host a large-scale holiday light display - a 
“Christmas Program” on their front yard.

By 2016 the Christmas Program included ten miles of Christmas 
lighting (for a total of 20,000 lights), a live nativity scene featuring 
a live camel and goat, 27 professional costume biblical characters, 
and singing carolers, experiencing over 10,000 visitors. Tensions 
between the Owners and the Association came to a head when the 
Association complained that the religious nature of the display was 
offensive to some residents.

In refusing the Association’s demands to tone down their display, the 
Owners alleged that some Association members blocked vehicular 
access; others made death threats against them. The Owners alleged 
that the Board was complicit and failed to take steps to calm the 
hostile atmosphere.

The Owners ultimately sued the Association in Federal Court 
alleging violations of the Federal Fair Housing Act (“FHA”). 
Specifically the Owners alleged that the Association, as a housing 
provider, engaged in prohibited religious discrimination. After a 
weeklong trial held in late October 2018, a jury found that the 
Association had discriminated against the Owners, and awarded 
them substantial damages - $75,000.00.

by Javier B. Delgado, Esq. & Greg A. Stein, Esq.  
Research performed by Jeff Solloway, JD Candidate. 
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Although the facts may be extreme, the Morris case 
provides a few important takeaways for community 
associations seeking to regulate an owner’s display 
of religious holiday decorations:

• Almost all community associations qualify as “housing 
providers” under the FHA.

• Community associations—as housing providers—are 
prohibited from engaging in discriminatory housing 
practices on the basis of any protected class, i.e. race, 
color, religion, national origin, sex, disability, and 
familial status (families with children).

• Whereas, we typically associate the FHA with claims 
of disability discrimination, the FHA prohibits 
discrimination on the basis of any protected class.

• Something as seemingly harmless as regulating 
Christmas lights on an owner’s property could devolve 
into costly and time-consuming litigation.

Based on our experience, the vast majority of board members 
would never intentionally discriminate against a resident 
based on his or her membership in a protected class.

However, the United States Supreme Court recently held that 
a plaintiff asserting FHA claims is not required to demonstrate 
that a defendant acted with a discriminatory intent. Instead, 
the Supreme Court ruled that such a plaintiff may only be 
required to demonstrate that the defendant’s actions resulted 
in a “disparate impact” upon members of the protected class. 
A disparate impact may arise when a facially neutral policy 
or practice disproportionately affects the members of the 
protected class.

As a threshold matter, discriminatory intent is clear when the 
rules of a community association expressly permit residents 
to display decorations for some religious holidays, while 
prohibiting displays for other religious holidays. Consider the 
following hypothetical rule language:

“Accepted holidays for the purpose of displaying holiday 
decorations are limited to Christmas, Hanukkah, and 
Kwanzaa. Residents shall not display holiday decorations for 
any other holiday.”

Faced with this result, the board of a community association 
might say, “This is too difficult. Let’s just ban decorations for 
any religious holiday. Only decorations for secular holidays are 
permitted.” At first glance, limiting the display of decorations 
to secular holidays avoids the problem identified above – 
favoring one religion over another. However, this approach 
could be challenged on the basis that it discriminates against 
all religions in favor of a secular approach.

We recommend a third approach to limit potential 
liability for religious discrimination under the FHA:

1. Be inclusive and recognize all religious holidays (not just 
“traditional” holidays). Although it can seem impossible to 
include every religious holiday in a rule governing holiday 
decorations, it is advisable for community associations to 
adopt such a rule and recognize as many religious holidays 
as possible. 

2. Include exculpatory language. The rule should expressly 
state that the association will consider a resident’s request to 
recognize additional religious holidays. 

3. Remain open-minded in enforcement actions. Be quick 
to dismiss violations arising out of misunderstandings 
concerning “non-traditional” religious holidays.

4. Adopt reasonable time, place and manner restrictions. 
An association’s rules may appropriately govern many other 
aspects of holiday displays, including but not limited to: 

a. Time - how long before and how long after a holiday  
decorations may be displayed.

b. Place - where on a resident’s property the 
decorations may be displayed; and... 

c. Manner – the size, scale, and magnitude of the 
proposed decorations.

Javier and Greg are attorneys with Carpenter, Hazlewood, 
Delgado & Bolen, LLP. They can be reached at 480.427.2800 and 
javier@carpenterhazlewood.com and greg@carpenterhazlewood.
com. Jeff is a law clerk with the Firm and a third year law student 
at the Sandra Day O’Connor College of Law.  The information 
contained in this article is not intended to be legal advice and is 
provided for educational purposes only.
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I N S I G H T  &  E D U C A T I O N

Annual Meetings:
Seperating Myth from Fact

Myth #1: 
The annual meeting can be held whenever the board 
decides it should be held.

Myth #2:
If new items come up during the annual meeting, 
the association can make decisions on those items 
during the meeting.

Fact:
Many articles of incorporation or bylaws for an 
association identify when the annual meeting should 
be held. If the association is not holding its annual 
meeting when required by its governing documents, 
the association should amend its governing 
documents. Additionally, the nonprofit corporation 
act states that a court may summarily order a 
nonprofit corporation to hold an annual meeting upon 
the application by any member if an annual meeting 
was not held within fifteen months after the prior 
annual meeting.

Fact:
After termination of the declarant control period, 
the association shall provide for votes to be cast in 
person and by absentee ballot, and may provide for 
voting by some other form of delivery. By law, the 
ballot shall set forth each proposed action. If the 
association made decisions on new actions at the 
annual meeting, those items would not have been 
included on the absentee ballot. Therefore, all owners 
who voted by absentee ballot would not have been 
given the opportunity to vote on the new matters that 
came up during the annual meeting.

Many associations hold their annual meetings over the 
next couple months. Annual meetings are a great time 

to celebrate the accomplishments of the association over the 
course of the year, thank the volunteers who have worked 
tirelessly to serve the needs of the community, and give the 
members a glimpse into the goals of the association moving 
forward. However, they also serve a legal purpose of fulfilling 
the requirement of holding an annual meeting and often 
electing directors. Therefore, it is important for an association 
to make sure it understands and follows its governing 
documents and the law so that there are no challenges to these 
legal requirements.

Myth Fact

by Lynn Krupnik Esq., CCAL
& Elaine Anghel CMCA, AMS, PCAM
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Myth #3: 
Associations must always allow for nominations for 
directors from the floor at the annual meeting.

Myth #4:
The nominating committee has the responsibility to 
choose a slate of qualified candidates and to solicit votes 
for and provide that information to the membership.

Myth #5:
Any owner who is delinquent in their assessments, 
or who has a pending infraction of the governing 
documents, is not permitted to cast a ballot or to run 
for the board of directors.

Fact:
There is no specific requirement for nominations in the 
nonprofit corporation act. Therefore, the association 
should check its governing documents to determine 
if they contain any requirements for nominations for 
directors. If the association’s governing documents 
are not clear on this process, or if the association is 
not following the process set forth in its governing 
documents, the association should amend its 
governing documents.

Fact:
There are no statutory requirements for an 
association to appoint a nominating committee. 
However, some governing documents do require that 
one be appointed. The nominating committee should 
avoid the appearance of “hand picking” candidates 
for the membership to consider. Rather, it is the 
responsibility of the nominating committee to ensure 
that the candidates meet any eligibility requirements 
that the documents may have.

Fact:
This is not always the case, as there is no statute on 
point. The authority for the association to suspend 
voting privileges, and whether such suspension is 
mandatory or discretionary by the board, is outlined 
in the governing documents. Furthermore, the 
requirements to serve as a director are set forth in 
the governing documents. Therefore, an association 
should always check its articles, bylaws and 
declaration for this information.

Lynn Krupnik is a partner with the law firm of Krupnik & Speas, PLLC. She 
has been representing community associations since 1997. Lynn is a member 
of the CAI College of Community Association Lawyers (“CCAL”), co-chair of 
the CAI Legislative Action Committee (“LAC”) for Arizona, and speaks and 
writes often on topics that affect community associations. 

Elaine Anghel is the Senior Vice President of On-Site Management at AAM, 
LLC and has been in the homeowner association industry since 1993. The 
content contained herein is provided for informational purposes only and does 
not constitute legal advice. Anyone reviewing this article should not rely upon 
it as legal advice.
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Water Resource Management and SOLitude Lake Management represented 
two companies with similar philosophies, world-class reputations, value-based 
service delivery and family-based culture. Now that we have joined forces, we 
are the premier lake management company in the industry.

Water Resource Management’s partnership with SOLitude allows us to expand 
our superior service offerings, broaden our expertise, increase our training and 
development efforts, enhance our technology, and offer additional educational 
resources to stakeholders in Arizona—all while continuing to provide our clients 
with the high level of customer service they have come to know and expect.

Our leadership team and staff remain the same. As always, we are committed 
to delivering superior solutions for your community’s lake, pond and wetland 
management needs. We are excited to continue our journey into 2019 and 
beyond as SOLitude Lake Management.

Restoring Balance. Enhancing Beauty.
855.534.3545 • solitudelakemanagement.com/WRMjourney

Algae & Aquatic Weed Control

Water Quality Testing | Bathymetry

Aeration | Buffer Management

Invasive Species Control

Nutrient Remediation | Dredging

Mosquito Management

Hydro-Raking & Sediment Removal

Fisheries Management

Same Team. New Name. More Services.

The Premier Lake Management Company 
in Arizona Just Got Even Better...
Water Resource Management is now 
SOLitude Lake Management. 



The holiday season is upon us and with the holiday 

season come holiday parties that often involve the 

consumption of “tasty” beverages.  Eggnog, pumpkin 

everything, and, well, alcohol!  The question often 

arises as to whether or not a community association 

should permit residents to consume alcohol on 

association premises and if so, what risks are 

associated with doing so.

I N S I G H T  &  E D U C A T I O N

Community 
Associations 

& Alcohol

Continued next page

by Mark K. Sahl, Esq. and Javier B. Delgado, Esq.
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Scenario I

Scenario II

Answer

Answer

Best Practice for Scenario I & II

An association hosts an annual “wine and cheese party” where 
the association serves wine and cheese to its members and their 
guests. The association charges a minimal fee for the cheese. Is this 
permissible?

What if the association hosts the wine and cheese party mentioned 
above, but does not charge for the wine or the cheese?

The association is prohibited from selling alcohol in any way, without a license.  
Even though the charge is allegedly for the cheese – the State of Arizona likely 
will not agree and will presume that the association is selling alcohol at its wine 
and cheese party, because the association is charging a fee and supplying 
alcohol to its members.

The answer does not significantly change.  While the association is no longer 
selling alcohol (which is at least slightly better than the previous example), the 
State of Arizona does not permit an unlicensed business (i.e. a business that 
does not have a liquor license) to serve alcohol.  Pursuant to A.R.S. §4-244, it is 
unlawful to either sell or “deal in” spirituous liquors without obtaining a license 
to do so, which generally includes supplying/serving alcohol.

If the association hosts a few parties each year and it wishes to sell and/
or serve alcohol, it should consider obtaining a Series 15 special event 
liquor license pursuant to A.R.S. §4-203.02 through the State of Arizona.  
This type of license (which may be available to many associations) allows 
an association to actually sell alcohol at its premises for up to 30 days, 
each calendar year.  While certain requirements must be met, this option 
presents a viable alternative for many associations in Arizona.

Community Associations & Alcohol
The first thing that you need to know about associations 
and alcohol is that the liquor laws in Arizona were not 
written with association’s in mind.  As a result, there 
is often a fair amount of “gray area” in this area of the 
law.  This article will help explain some of the common 
situations that an association may encounter and how to 
best handle them.
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I N S I G H T  &  E D U C A T I O N

Scenario III

Answer

Best Practice for
Scenario III

The association’s board of directors wishes to allow 
the board and homeowners to bring their own beer 
(BYOB) to help board meetings be a bit less “edgy.”  
The board does not want to get involved with having 
a liquor license and is not selling or serving any of the beer.

If the Board wishes to allow BYOB events with little 
risk, it should consider obtaining an Unlicensed 
Business Establishment Exemption from the State of 
Arizona pursuant to A.A.C. R19-1-324.  If approved, 
this type of exemption expressly allows an unlicensed 
business to permit alcohol consumption on its 
premises.  Having this type of exemption also comes 
with some restrictions, though.   For instance, alcohol 
consumption may only occur between certain hours 
(4:00 p.m. and 2:00 a.m.) and those consuming 
alcohol are limited to possessing or consuming no 
more than 40 ounces of beer, 750 ml of wine, or 4 
ounces of distilled spirits.  Additionally, no more than 
300 people may attend any function where alcohol is 
consumed. 

I think that most of us can agree that boards may not make 
their best decisions after having a few alcoholic beverages.  
However, if a board wishes to allow BYOB events at its 
clubhouse, including board meetings, it should carefully 
consider the potential risks and options available prior to 
doing so.

Pursuant to A.R.S. §4-244.05, any person owning, 
operating, leasing, managing or controlling a business 
establishment or business premises which are not properly 
licensed shall not allow the consumption of alcohol if: (1) 
food and beverages are sold; (2) entertainment is provided; 
(3) a membership fee or cover charge for admission is 
charged; or (4) a minimum purchase or rental requirement 
for goods or services is charged.   While it is debatable 
whether an association clubhouse constitutes a “business 
establishment” or “business premises,” and whether annual 
assessments are “membership fees,” this area of law has 
not been sufficiently developed to provide associations with 
clear guidance on this issue.

Community Associations & Alcohol

Mark and Javier are shareholders with Carpenter, Hazlewood, 
Delgado & Bolen, LLP. They can be reached at 480.427.2850 and 
mark@carpenterhazlewood.com and javier@carpenterhazlewood.
com. The information contained in this article is not intended 
to be legal advice and is provided for educational purposes only.

For some associations the above exemption may not prove 
workable.  If the association wishes to allow “BYOB” 
events or otherwise allow consumption of alcohol on its 
premises, without a liquor license, or an unlicensed busi-
ness establishment exemption, it should consult with its 
attorney as there are some arguments that can be made in 
favor of this approach if the association is willing to adopt 
certain positions and accept some level of risk.

Clearly, the most risk-free approach is to prohibit alcohol 
from association premises. However, that is not always 
feasible in certain communities.  Accordingly, each asso-
ciation will have to determine whether it wishes to com-
pletely prohibit alcohol, allow “BYOB” consumption, 
obtain an unlicensed business exemption, obtain a special 
event (Series 15) liquor license, or obtain a permanent li-
quor license.  There is no “one size fits all” approach.

Finally, an association must also consider other issues if 
it chooses to allow consumption or sale of alcohol on its 
premises.  Does it have the proper insurance?  Does it need 
security?  Are the premises safe?  Are people driving home 
intoxicated? Associations must give significant consider-
ation to these issues prior to permitting the consumption 
of alcohol on-site.
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Your full-service coatings partner
for all exterior renovation projects needs.

We protect and beautify the world.

For more information please contact 
Dustin McLellan
602-463-6060

Dustin.McLellan@ppg.com
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This is why we HOA.

CITYPROPERTY.COM



General Counsel • Assesment Recovery

www.hoalaw.biz

Litigation• Insurance Defense

An AV Rated® law firm 
devoted to community 
association law and litigation.

480.833.1001  |  Fax: 480.969.8267  |  4854 E. Baseline Road, Suite 104, Mesa, AZ 85206


